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K SHIFT TO MOBILE
;\Tﬂ\

Are willing to admit that they
actually get ,anxious” when they
don’t have their phone on them

Of smartphone users say
they consult their phones
on purchases they’re about
to make in the store

Say they check their phone
within 15 minutes of waking up
in the morning

Of smartphone users turn to
their smartphones to learn
more about something they
saw in a TV commercial

smartphone users Always have their
smartphone at their side,

day and night

Source: Google / Micro - Moments
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cL\.CK BEST PRACTICES FOR BRAND BUILDING ON MOBILE

A‘ﬂ".\CK
Creative message Format variety Destination/Landing
pages

O 6

Interactivity Mobile in-banner Engagement
video tracking
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cL\CK ENTERPRISE CAMPAIGN MANAGEMENT
RITACK

« ClickAttack acts as new communication channel for Enterprise
Campaign Management systems

 For business’ with > 50.000 customer base

Retailers Finance Telecom Insurance
Institutions operators companies

www.clickattack.com info@clickattack.com



cL\CK ENTERPRISE CAMPAIGN MANAGEMENT
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